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Youtube is the world’s 
2nd largest Search Engine 

 
1 billion Video views per 

day 

25% of Americans have watched video on the phone 



Visual Media 

• 40 Hours of video uploaded to Youtube per minute 

 

• Other Video sites – specialized content 

• Vimeo is best quality and allows longer than 10 mins 

 

• Producing your own Films is easy 
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video predicted to account for 90% of 

all online traffic by 2013 
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7 Kodak Playtouch HD £171 
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Setting up a Youtube Channel allows users to follow your 
content and to build an audience. 

 
http://www.youtube.com/user/ecotubeview  

http://www.youtube.com/user/ecotubeview
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http://www.vimeo.com/6822096 

http://www.vimeo.com/6822096
http://www.vimeo.com/6822096


http://www.youtube.com/watch?v=qYtNwmXKIvM 

http://www.youtube.com/watch?v=qYtNwmXKIvM
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www.heyspread.com  

 
  

http://www.heyspread.com/


Visual Media 
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Visual Media 
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CONTENT CAPTURE 



FORMATTING PHOTOS,VIDEOS 
& DOCUMENTS 

for search engines  
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YOU CAN TAG FILES AND ADD DETAILS WHEN SEEING FILES 

IN A FOLDER 
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YOU CAN ADD TAGS ACROSS MULTIPLE FILES, JUST DRAG THE 

CURSOR AND HIGHLIGHT ACROSS THE FILES YOU WANT THEN FILL IN 

TAGS OF SCREEN ETC 



PODCASTING & ITUNES 

WWW.LIBSYN.COM  

WWW.PODCAST.COM  25 

http://www.libsyn.com/
http://www.podcast.com/
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USE VIEWER SUCH AS HOOTSUITE TO SET UP 

FEEDS FOR EASY ACCESS OR USE AN RSS FEEDER  

INSTALLED ON YOUR BROWSER (GOOGLE IT!) 
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http://itunes.apple.com/au/podcast/ecotube

s-podcast/id305877458 

http://itunes.apple.com/au/podcast/ecotubes-podcast/id305877458
http://itunes.apple.com/au/podcast/ecotubes-podcast/id305877458
http://itunes.apple.com/au/podcast/ecotubes-podcast/id305877458
http://itunes.apple.com/au/podcast/ecotubes-podcast/id305877458
http://itunes.apple.com/au/podcast/ecotubes-podcast/id305877458


http://qb2.libsyn.com/index.php?action=stats  

LIBSYN STATS 
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http://qb2.libsyn.com/index.php?action=stats
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IF YOUR NOT A GOOD EDITOR YOU 

CAN STILL PRESENT AMAZING VIDEOS 

USING ONLINE APPLICATIONS 

 

ANIMOTO SCREEN GRABS 
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What do we need to achieve? 

 



What do we need to achieve? 

 

Which audiences are important to  

achieve this? 



What do we need to achieve? 

 

Which audiences are important to  

achieve this? 

 

Where are those audiences online and 

what platforms are they using? 

 

 



What do we need to achieve? 

 

Which audiences are important to  

achieve this? 

 

Where are those audiences online and 

what platforms are they using? 

 

Do the platforms fit with content we have 

or can create? 

 

 



What do we need to achieve? 

 

Which audiences are important to  

achieve this? 

 

Where are those audiences online and 

what platforms are they using? 

 

Do the platforms fit with content we have 

or can create? 

 

Can we sustain what we start? 
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What's all this about 
Twitter? 

Twitter is micro blogging 
 

User Generated news & links 
 

Twitter could be the biggest search engine in 5 years 
 

Follow your Favourite Celebs 
Ashton Kushner 4.8 million 

Demi Moore 2.5 million 
Eddie Izzard 1.5 million 

 
Send messages direct to celebs 

(no guarantee they will answer!) 
 43 
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Retweet someone elses content on your feed  

RT @originalPoster The 5 Best Blog Tips http://is.gd/56f – great tips 

Making Tweets content specific 

 

Keywords use #subject the tweet 
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http://listorious.com/ 

http://listorious.com/
http://listorious.com/
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www..towerhamlets.greenparty.org.uk  

http://www.towerhamlets.greenparty.org.uk/
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http://twitter.com/about/resources/widgets 

http://twitter.com/about/resources/widgets
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Registrations Available! 
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Advanced Twitter  & RSS Viewer 



http://hootsuite.com/ 

http://hootsuite.com/
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BLOGGING 

 

WWW.BLOGGER.COM  

 

WWW.GAWKER.COM/ 

 

WWW.CHRIS4COUNCIL.WORDPRESS.COM 

  

 

 

http://www.theginlady.com/ 

http://www.blogger.com/
http://www.gawker.com/
http://www.gawker.com/
http://www.chris4council.wordpress.com/
http://www.chris4council.wordpress.com/
http://www.theginlady.com/
http://www.theginlady.com/
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Blogger grabs 
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BUILD A WEBSITE USING WORDPRESS BLOG TEMPLATES 
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CAN BLOGGING EARN MONEY? 

 

 

http://www.youtube.com/watch?v=ozRK7VXQl-k 

http://www.youtube.com/watch?v=ozRK7VXQl-k
http://www.youtube.com/watch?v=ozRK7VXQl-k
http://www.youtube.com/watch?v=ozRK7VXQl-k
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79 http://groups.to/eco-tube/ 

http://groups.to/eco-tube/
http://groups.to/eco-tube/
http://groups.to/eco-tube/
http://groups.to/eco-tube/
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http://www.facebook.com/pages/Boycott-

BP/119101198107726 

http://www.facebook.com/pages/Boycott-BP/119101198107726
http://www.facebook.com/pages/Boycott-BP/119101198107726
http://www.facebook.com/pages/Boycott-BP/119101198107726
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FACEBOOK : 

BUSINESS OR 

PLEASURE 

 

OR BOTH 
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EXPLAIN LINKEDIN 

 

DEMO 
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A recent survey ranked Facebook as the 

most beneficial social network for small 

businesses followed  

by Linkedin & Twitter 

1100 small business owners surveyed said the biggest benefits  

of social networking were the abilities to generate leads,  

keep up with their industry and monitor online conversations  

about their business 
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Three Simple Rules  

for successful social media 

Authenticity 

 

Consistency 

 

Leadership 
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http://www.helpsameer.org/ 

http://www.helpsameer.org/
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http://www.eco-tube.com/v/ENERGY/How_Green_is_your_Internet.aspx 

http://www.eco-tube.com/v/ENERGY/How_Green_is_your_Internet.aspx
http://www.eco-tube.com/v/ENERGY/How_Green_is_your_Internet.aspx
http://www.eco-tube.com/v/ENERGY/How_Green_is_your_Internet.aspx


http://www.link-assistant.com/seo-spyglass 

 

TRIAL VERSION AVAILABLE/ 

http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
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WWW.ELANCE.COM    

107 

http://www.elance.com/
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Digg is a place for people to discover and share 
content from anywhere on the web. From the 

biggest online destinations to the most 
obscure blog 

DIGG 

http://digg.com  

114 

http://digg.com/


Keep, share, and discover the best of the Web 
using Delicious, the world's leading social 

bookmarking service. 

delicious.com 

StumbleUpon discovers web sites based on 
your interests, learns what you like and brings 

you more. 

     stumbleupon.com 

http://mashable.com/2009/06/15/
twitter-environmentalists/  
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http://mashable.com/2009/06/15/twitter-environmentalists/
http://mashable.com/2009/06/15/twitter-environmentalists/
http://mashable.com/2009/06/15/twitter-environmentalists/
http://mashable.com/2009/06/15/twitter-environmentalists/
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SIGNUP TO GUARDIAN ONLINE OR SUNDAY TIMES  AND ADD COMMENTS  
TO RELEVANT STORIES. CAN INCLUDE WEB LINKS 

117 
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www.responsesource.com 
Free Trial 

http://www.responsesource.com/




http://groups.yahoo.com/group/csr-chicks/ 

PROMOTING EVENTS 
 

http://www.londonatlarge.com/ 
 

http://uk.groups.yahoo.com/group/corporate_
fundraising  

http://finance.groups.yahoo.com/group/comp
assnetwork/ 

www.upcoming.yahoo.com  

www.meetup.com  
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http://groups.yahoo.com/group/csr-chicks/
http://groups.yahoo.com/group/csr-chicks/
http://groups.yahoo.com/group/csr-chicks/
http://groups.yahoo.com/group/csr-chicks/
http://uk.groups.yahoo.com/group/corporate_fundraising
http://uk.groups.yahoo.com/group/corporate_fundraising
http://finance.groups.yahoo.com/group/compassnetwork/
http://finance.groups.yahoo.com/group/compassnetwork/
http://finance.groups.yahoo.com/group/compassnetwork/
http://www.upcoming.yahoo.com/
http://www.meetup.com/


PROMOTING YOURSELF! 

WWW.EXPERTSOURCES.CO.UK   

WWW.FINDATVEXPERT.COM  
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http://www.expertsources.co.uk/
http://www.findatvexpert.com/
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WWW.ADDICTOMATIC.COM  

http://www.addictomatic.com/
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Web 4.0 achieves a critical mass of participation in online 

networks that deliver global transparency, governance, 

distribution, participation, collaboration in industry, political 

and social networks and other key community endeavours.  
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WWW.HOWTOMASTERSOCIALMEDIA.COM 

 

CHRIS@ECO-TUBE.COM 

07881-823071  

http://www.howtomastersocialmedia.com/
mailto:CHRIS@ECO-TUBE.COM
mailto:CHRIS@ECO-TUBE.COM
mailto:CHRIS@ECO-TUBE.COM
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http://www.link-assistant.com/seo-

spyglass/ 

http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/
http://www.link-assistant.com/seo-spyglass/

